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IN THIS ISSUE 

Milwaukee Professionals 
Association LLC is pleased to 
announce its newest channel 
development to LINK 
beneficiaries in health care 
preparedness.   

Solutions For a New Economy 

MPA LLC Journal has its 

snapshot reporting in pros and cons 
annotation with the engagement of 
consumer citizenship and consumer 
stewardship to make decisions for 
growing their investments – families, 
real estate, business portfolios, top 
schools, aesthetic value,  safety, tax 
coffers and the creation of a NEW 
service economy. 
 
 
 
 
                                   

 
 

 
 

 

MPA LLC Business Shop 
On November 30, 2013, 
Milwaukee Professionals 
Association LLC opened its 1st 
CafePress online retail shop – 
MPA LLC Business Shop 
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10 DEMO Neighborhoods 

10 Neighborhoods were selected in 
City Center Milwaukee by MPA LLC 
for the purpose of evaluating the 
implementation of the Affordable 
Health Care Act (2013-2014) and to 
engage Upscalability in the census 
tract and neighborhood economy. 
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Why read MPA LLC Journal 
By:  Mary Glass – Publisher/Editor 
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WISCONSIN – FEDERALLY-ASSISTED 

Governance  

The Affordable Health Care law 

HHS Centers for Medicare and 

Medicaid Services have 10 
Essential Benefits for insurance 
standardization for the 
implementation of quality health 
care in America.  They are: 

 ambulatory patient 
services; 

The Affordable Health Care law 
governance was declined by the 
state of Wisconsin.  It is 
spearheaded by U.S. Health & 
Human Services – A federally-
Assisted Exchange.   

 

 emergency services; 

 hospitalization; 

 laboratory services; 

 maternity and newborn 
care; 

 mental health and 
substance use disorder 
services, including 
behavioral health 
treatment; 

 pediatric services, 
including oral and vision,  
dental and oral care. 

  

  

  

  

  

  

  

 prescription drugs; 

 preventive and wellness 
services and chronic 
disease management; and  

 rehabilitative and 
habilitative services and 
devices. 

Are you signed up? 

Affordable Health Care 
By:   Mary Glass – Publisher/Editor 

10 Essential Benefits 
By:   Senior Staff - Research 

On March 23, 2010, President 

Barack Hussein Obama signed the law 
that was to become known as the 
Affordable Health Care Act – Obama 
Care.  This is the first law for America to 
have universal health care.  The law is to 
empower the People with a Bill of Rights 
through better/best health care, lower 
health cost and health improvement 

 October 1, 2013 – Initial 
Implementation. 

 January 1, 2014 – Full 
Implementation 

 Providing Small Business Health 
Insurance Tax Credits. Up to 4 
million small businesses are eligible 
for tax credits to help them provide 
insurance benefits to their workers. 
The first phase of this provision 
provides a credit worth up to 35% of 
the employer’s contribution to the 
employees’ health insurance. Small 
non-profit organizations may 
receive up to a 25% credit. Effective 
now. 

www.healthcare.gov 

 

  

  

 Small article titles use Heading 3 
style. 

 This style is List Bullet 2. 

This style is List Continue.  

 Text in sidebars uses the Sidebar 
Text style.  

 White headings on orange text in 
tables uses the Heading 4 style. 

 The heading inside contact  

 

Did you know? 

 
CLICK TO REVIEW  

http://youtu.be/OKro0RdqHSU 
MEDICARE PLAN REVIEW 

 

 

 

 

http://www.whitehouse.gov/healthreform/healthcare-overview
http://www.hhs.gov/healthcare/rights/index.html
http://www.hhs.gov/healthcare/facts/timeline/timeline-text.html
http://www.hhs.gov/healthcare/facts/timeline/timeline-text.html
http://youtu.be/OKro0RdqHSU
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FITNESS 

 

My Health Coaching 
Each beneficiary is responsible for his/her 
role in the maintenance of Health Care – 
Eating, exercise, communication with 
primary physician, preventive care and cost 
containment data. 

 

Use of IT/Information Technology 
Connection with the World-wide web is 
mandatory on a regular basis – mobile 
networks, data port gadgets and online 
health records.  

FAST FACTS 
 

MARKET ENROLLEES  

40% 
Distribution of market enrollees - Eighteen 
to thirty-four years – Includes group named 

Young Invincible 

  

42% 
Individual potential enrollees ages 35-54.AGE  

FOR MORE INFORMATION 

MORE – KAISER FOUNDATION 
 

 

 

As enrollment statistics in the new 
health insurance marketplaces start to 
become available, there is a growing 
focus on whether the enrollment of so-
called “young invincibl es” will be 
sufficient to keep insurance markets 
stable. Enrollment of young adults is 
important, but not as important as 
conventional wisdom suggests since 
premiums are still permitted to vary 
substantially by age. Because of this, a 
premium “death spiral” is highly 
unlikely. 

Why does the age distribution 

of enrollees matter? 

 

The Affordable Care Act (ACA) requires 
insurers in the individual market to cover 
anyone who wishes to enroll and 
restricts how insurers can vary premiums 
based on enrollee characteristics. 
Premiums cannot vary at all based on 
health status or gender. Premium 
variations based on age are limited to a 
ratio of three to one (meaning the 
premiums for a 64 year-old is three 
times the premium for a 21 year-old). 
Previously, premium variations based on 
age were more typically about five to 
one. 
 

The limit on age rating means that, on 
average, older adults will be paying 
premiums that do not fully cover their 

expected medical expenses, while 
younger adults will be paying premiums 
that more than cover their expenses. For 
this system to work, young people need 
to enroll in sufficient numbers to 
produce a surplus in premium revenues 
that can be used to cross-subsidize the 
deficit created by the enrollment of 
older people. If that does not occur, 
premium revenues will fall short of 
expenses and insurers may seek to raise 
premiums the following year. How many 
young adults does the market need? 

Generally speaking, the goal is 
to enroll young adults in 
approximately the same 
proportion that they 
represent in the 
pool of potential 
individual market 
enrollees. This 
potential market 
includes people who 
are: 

 Currently 
uninsured or 
buying their own insurance 
already. 

 Not eligible for Medicaid or 
affordable employer coverage. 

 Residing in the country legally.2 

MORE 

The Numbers Behind “Young 
Invincibles” and the ACA Act 
By: Dec 17, 2013 | Larry Levitt, Gary Claxton and Anthony Damico 

Premium Tax 

Credits 

 

Are you eligible 

for Premium Tax 

Credits in 2014? 

 

CLICK 

 

http://kff.org/health-reform/perspective/the-numbers-behind-young-invincibles-and-the-affordable-care-act/
file:///G:/How%20many%20young%20adults%20does%20the%20market%20need%3f
http://kff.org/report-section/state-by-state-estimates-of-the-number-of-people-eligible-for-premium-tax-credits-under-the-affordable-care-act-issue-brief/
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Characteristics of Poor UN- 

insured Adults who Fall into  

COVERAGE GAP  

Dec 17, 2013 

 

setting their premiums for 2014, 
each insu 

 

One of the major coverage 
provisions of the 2010 Affordable 
Care Act (ACA) is the expansion 
of Medicaid eligibility to nearly all 
low-income individuals with 
incomes at or below 138 percent 
of poverty (about $16,000 for an 
individual1).  

FOR MORE INFORMATION 

http://kaiserfamilyfoundation.files.wordpress.com
/2013/12/8528-characteristics-of-poor`-uninsured-
adults-who-fall-into-the-coverage-gap.pdf 

 

 

SUMMARY 

One of the major vehicles in the 
Affordable Care Act (ACA) to 
increase health insurance coverage is 
an expansion of Medicaid to adults 
with incomes at or below 138% of 
the federal poverty level (FPL). While 
this expansion was intended to occur 

nationwide, it was effectively made a 
state option by the Supreme Court 
decision on the ACA. In states that 
do not expand Medicaid, many poor 

uninsured adults will not gain a new coverage 
option and will likely remain uninsured. This 
brief examines the impact of this coverage 
gap by race and ethnicity. In sum it finds: 

 

Today, there are significant racial and ethnic 
disparities in health coverage among adults. 
Overall, among adults, people of color are 
more likely to be uninsured than Whites (27% 
vs. 15%), with Hispanics at the highest risk of 
lacking coverage (33%). Dec 17, 2013  

decision on the ACA. In states that do not 

expand Medicaid, 
many poor uninsured 
adults will not gain a 
new coverage option 

decision on the 
ACA. In states that 
do not expand 
Medicaid, many 
poor uninsured 
adults will not gain a new coverage 
option and will likely remain 
uninsured. This brief examines the 
impact of this coverage gap by race 
and ethnicity. In sum it finds: 

Today, there are significant racial 
and ethnic disparities in health 
coverage among adults. Overall, 
among adults, people of color are 
more likely to be uninsured than 
Whites (27% vs. 15%), with Hispanics 

at the highest risk of lacking 
coverage (33%). 

Today, there are significant racial and ethnic 
disparities in health coverage among adults. 
Overall, among adults, people of color are 
more likely to be uninsured than Whites (27% 
vs. 15%), with Hispanics at the highest risk of 
lacking coverage (33%). will likely remain 
uninsured. This brief examines the impact of 
this coverage gap by race and ethnicity. In 
sum it finds: 

 

Today, there are significant racial and ethnic 
disparities in health coverage among adults. 
Overall, among adults, people of color are 
more likely to be uninsured than Whites (27% 

vs. 15%), with Hispanics at the highest risk of 
lacking coverage (33%). 

The Impact of the Coverage 
Gap in States not Expanding 
Medicaid by Race and 
Ethnicity  - Dec 17, 2013 
by [Article Author] 

This expansion fills in historical 
gaps in Medicaid eligibility for 
adults and was envisioned as the 
vehicle for extending insurance 
coverage to low-income 
individuals, with premium tax 
credits for Marketplace coverage 
serving as the vehicle for covering 
people with moderate incomes.  

While the Medicaid expansion 
was intended to be national, the 
June 2012 Supreme Court ruling 
made it optional for states, and as 
of December 2013, 25 states are 
not expanding their programs.2 

Medicaid eligibility for adults in 
states not expanding their 
programs is quite limited—the 

  

median income limit for parents in 
2014 will be 47% of poverty, or an 
annual income of about $9,200 a 
year for a family of three, and in 
nearly all states not expanding, 
childless adults will remain 
ineligible. Further, because the 
ACA envisioned low-income people 
receiving coverage through 
Medicaid, it does not provide 
financial assistance to people 
below poverty for other coverage 
options. As a result, in states that 
do not expand Medicaid, many 
adults will fall into a “coverage 
gap” of having incomes above 
Medicaid eligibility limits but below 
the lower limit for Marketplace 
premium tax credits (Figure 1).  

MORE 

 

 

Given these high uninsured rates, 
the Medicaid expansion offers a 
particularly important opportunity 
to increase health coverage among 
people of color. Overall, more than 
half (53%) of uninsured adult 
people of color have incomes at or 
below the Medicaid expansion 
limit. 

MORE 

http://kaiserfamilyfoundation.files.wordpress.com/2013/12/8528-characteristics-of-poor%60-uninsured-adults-who-fall-into-the-coverage-gap.pdf
http://kaiserfamilyfoundation.files.wordpress.com/2013/12/8528-characteristics-of-poor%60-uninsured-adults-who-fall-into-the-coverage-gap.pdf
http://kaiserfamilyfoundation.files.wordpress.com/2013/12/8528-characteristics-of-poor%60-uninsured-adults-who-fall-into-the-coverage-gap.pdf
http://kaiserfamilyfoundation.files.wordpress.com/2013/12/8528-characteristics-of-poor-uninsured-adults-who-fall-into-the-coverage-gap.pdf
http://kaiserfamilyfoundation.files.wordpress.com/2013/12/8528-characteristics-of-poor-uninsured-adults-who-fall-into-the-coverage-gap.pdf
http://kff.org/disparities-policy/issue-brief/the-impact-of-the-coverage-gap-in-states-not-expanding-medicaid-by-race-and-ethnicity/
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  MPA LLC 

 

2014 and beyond 

As an “innovation” leader in the 
public square, Milwaukee 
Professionals Association LLC works 
on behalf of residential, light 
industrial and commercial 
stakeholders-stockholders offering 
expert, pragmatic advice, 
architectural framing and 
engineering,  to solve infrastructural 
reform for long-term sustainability at 
the census tract and neighborhood 
level. 

Our rethinking approach for 
replacing Enduring Concentrated 
Poverty in City Center Milwaukee to 

GRANDIOSITY and 

UPSCALABILITY is rooted in the 

People, their land, and cultural 
principles of Kwanzaa.   They are:   

 Unity in our thoughts of 
goodwill.  

 Self-Determination in our 
hours of Purpose and 
Creativity.  

 Mega successes from our 
Collective Work in 
Cooperative Economics tied 
together by FAITH. 

Like-minds 

MPA LLC is a non-stop contributor for 
reform in discrimination, bias, cronyism, 
cover-up, criminalizing, profiling, and 
denial of human-civil-legal rights, denial 
of quality of life and economic 
development at the census tract and 
neighborhood level.  We empower 
hidden talent and vetted businesses. 

We are patient, rigorous and consistent 
in our focus for improving, growing and 
advancing core businesses for the 
development of solid and self-sustaining 
economics throughout the 
neighborhoods that contribute to the 
whole of society.   We see education and 
technology attainment as two keys 
missing and must be obtained from 
many sources for viability in the coming 
decade of the 21st Century. 

We partner with like-minds for smart 
decision making and implementation for 
specific needs.  We seek Born 
Frees/Millennials for creating and 
cultivating the necessary historic legacy 
and framework going forward. 

 

 

INNOVATION 

 

 

 

 

 

 

MPA LLC 2010-2020 Mission is to 
Re-define, Re-brand and Un-
trap hidden talent and vetted 
businesses at the census tract and 
neighborhood level for 
Infrastructure sustainability.  To 
build and Upscale a NEW 
economy at the census tract. 

MEMBERSHIP 

We are vetted creators in the 
marketplace.  We support a NEW Urban 
IPO Economics excellence at the census 
tract and neighborhood level by hidden 
talent and neighborhood barons of the 
People.  

We are a private and independent firm 
that works with individuals, groups and 
government representatives aimed at 
inclusion of African American, other 
People of Color and the Work 
Challenged for optimizing the chances 
for ALL in the world. 

CLICK 

Join us in Membership 

 

 

 

 

 
 
www.mpapublicpolicyreview.blogspot.com 

E:  mpapublicpolicyreview@gmail.com 

Milwaukee Professionals 
Association LLC  
– A Premier firm for support of Affordable Health Care in Milwaukee 

WELLNESS in Finance 
By:  Finance Associate – MPA LLC 

 

 

MARY GLASS 
Chair/CEO 
 

 

www.mpapublicpolicyreview.blogspot.com 

 

 

https://mpapublicpolicyreview.wufoo.com/forms/membership-form-mpa-llc/
http://mpapublicpolicyreview.blogspot.com/2013/12/urban-ipo-census-tract-and-neighborhood.html
http://mpapublicpolicyreview.blogspot.com/2013/12/urban-ipo-census-tract-and-neighborhood.html
https://mpapublicpolicyreview.wufoo.com/forms/membership-form-mpa-llc/
https://mpapublicpolicyreview.wufoo.com/forms/membership-form-mpa-llc/
http://www.mpapublicpolicyreview.blogspot.com/


MPA LLC JOURNAL NEWSLETTER | JANUARY 8, 2014, Issue 1  6 

 

 

CAFEPRESS | MPA LLC 

Business Shop is an online retail 
shopkeeper of CAFEPRESS – host 
Milwaukee Professionals Association 
LLC.  The items are authorized and 
selected by Mary Glass, Chair/CEO.  
Each one is customized with a 
theme.  Our first three (3) themes 
are: 

 SPECIAL EDITION 

 SAFETY MATTERS 

 BUSY BEAVER 

CAFEPRESS | MPA LLC 

Business Shop #2 -  Fashion 

Jewelry online shop.   The 6 items 
are: 

 18"scalloped necklace 

 oval charm scalloped ear-
pierced earrings 

 7" brass charmed bracelet 

 rectangle-shaped key chain 

 24" dog tag ball necklace 

 

 

 

 
 

10 DEMO Neighborhoods – Continued from page 1 

The target audience is the urban population of the city of Milwaukee - seniors, men, 
women, boys, girls and families - with chronic ailments in the city of Milwaukee, 
with a distinct focus on chronic population health and health care services.  The goal 
is creating "holistic health" that includes race, culture, quality of life, economic 
abilities, business trade development, and role/responsibility of stewardship for 
better health management and cost containment. 

 
Holistic health that embodies prevention as well as intervention.  Holistic health that drives innovation, research 
and use of hidden talent and vetted businesses for the economic advantage of the People - Milwaukeeans and like 
environments.   Hidden talent that make-up GENERATION Y/Millennial Born Frees -- (1980-2000s) are key to 
"case learning".  PUE/Primary, Urgent and Emergency care in urban population health care. 
 
Holistic health and health care that strategizes, monetize, creates, monitor and evaluate health insurance payers, 
health providers, health practitioners, pharmaceuticals, and suppliers. 
 
10-Neighborhood DEMO - Amani, Grandview/Walnut, Halyard Park, Harambee, Hillside, Metcalfe, Midtown, 
Riverwest, Sherman Park and WAICO/Y Dream Team for health economics. 
 

MPA LLC Business Shop Online 

 

 

CAFEPRESS | MPA LLC 

Business Shop #2 - Fashion 

Jewelry online shop.   The 6 
items are: 

 18"scalloped necklace 

 oval charm scalloped ear-
pierced earrings 

 7" brass charmed bracelet 

 rectangle-shaped key 
chain 

 24" dog tag ball necklace 

 Mahogany wooden 
jewelry case (got to have 
a place for jewelry) 

Click - 
http://www.cafepress.com/mpall
cbusinessshopno2jewelry 

 

 

 

http://www.cafepress.com/mpallcbusinessshop 

http://www.cafepress.com/mpallcbusinessshopno2jewelry
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MPA LLC Consumer  Protection Group 

 

 

 

 

 
 
 
 
 
 
 
 
 
 

 

Milwaukee Consumer 

Protection Group is the arm that 
looks at Customer Care relative to 
quality of life and economic 
development for stakeholders.  It seeks 
the Certificates that support human-
legal-civil rights; and, pathways and 
pipelines that will boost the economy, 
promote employment, spur 
entrepreneurship and provide 
sustainability of families and 
neighborhoods.   

Through our laws, earned stewardship, best practices, transparency and 
accountability in conducting public and private services, the PEOPLE 
should feel secure when connecting to a government and/or any business 
entity - elected bodies (federal, regional, state, local), government  
agencies, HUD/Housing and Urban Development, Internal Revenue 
Service, WHEDA/Wisconsin Housing and Economic Development 
Authority, Workforce Development, Transportation, Milwaukee County 
agencies; and, the Housing Authority of the City of Milwaukee.  What's 
promised - What it cost - What’s delivered will be MPA LLC Consumer 
Protection Group evaluation.  We are especially looking at the federal-
state agencies with purse-strings; with Health and Human services, U.S. 
Treasury, U.S. Transportation, USDOJ and HUD leading the way. 
 
The creation of an ongoing voice supported by an aggressive media and 
legal bureau at the census tract and neighborhood level helps drive quality 
of life, accountability practices, stewardship and due process that too 
often go missing.   Inquiries and STORYTELLING to the email below. 
Email:  mpa.llcconsumerprotectiongroup@yahoo.com 
============================================== 
MPA LLC Consumer Protection Group was created during National 
Consumer Protection Week, March 3-March 9, 2013, to create the Voice-
of-the-People and the Voice-for-the-People in urban City Center 
Milwaukee.   

MPA LLC Engagements 
        

        

MPA LLC Consumer Protection 

STORYTELLING 

 

 

It allows Milwaukeeans  - the stakeholders to engage in 
monitoring best practices, transparency, ethical code of 
conduct and accountability in the public square.  Storytelling 
allows the citizenry an opportunity to document behaviors - 
theirs and those that serve them - public, private, and 
government related.  The data pool network is also a way to 

"vet" individuals, organizations, boards, government 

agencies and those who are in positions of "public trust". 

 

 

mailto:mpa.llcconsumerprotectiongroup@yahoo.com
http://mpapublicpolicyreview.blogspot.com/2013/12/sunday-edition-storytelling-2013-2014.html
http://mpapublicpolicyreview.blogspot.com/2013/12/sunday-edition-storytelling-2013-2014.html
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29 ACTION PROJECTS TO:   RE-DEFINE, RE-BRAND, AND UN-TRAP HIDDEN  

                                                                   TALENT & VETTED BUSINESSES 
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      NAACP Press Conference 
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CITY CENTER MILWAUKEE 

JOIN US in Membership!    

REFORM – PROSPERITY – ECONOMICS 

GRANDIOSITY & UPSCALABILITY w/10 

Neighborhoods to jumpstart urban health care, 
business development, census tract/neighborhood 
sustainability. 
10-Neighborhood DEMO - Amani, Grandview/Walnut, Halyard Park, Harambee, Hillside, Metcalfe, Midtown, Riverwest,  

                                                                    Sherman Park and WAICO/Y 

 

  

 

 

  

https://mpapublicpolicyreview.wufoo.com/forms/membership-form-mpa-llc/
https://mpapublicpolicyreview.wufoo.com/forms/membership-form-mpa-llc/

